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12 TECH TALK
Ensuring a Better Return
Froin Lindlscape destgn assistutice 1o the utilbrilion of a new cuslomer survey program, Rices Nuorsery 1y
taking mecesanry steps Lo keep s customers coming back,
By Steve Maddox
16 GREEN GOODS
Succulents With Benefits
As today’s consumeers fice Lgher schedules and smaller plots of land. the suecilent cilegory is
proviag Lo be & gardenet’s best (riend
By Chris Berg
20 MERCHANDISING
May Madness: Our Final Four
While the judges are in deltberation to pick a winner, check out the Ainalists for our 2000 Merchandiser of
the Year competiteon
40 Kevs to Showing OfF
To become an mspiration destination for your cust omers. introduce bold colors, technology and betier
planning 1o endcaps and dead ends
By Jor Bacr
26 PROMOTIONAL STRATEGIES
New World Marketing
T achieve a higher return on your marketing, understanding the unique needs of your individual
customers is crucial
By Kyle Lacy
32 ON THE ROAD
Garden Center Touring
From curb appeal Lo swecession plins, garden center Lours can provide owners, managers and stuff
motvalion (& improve, acoess (o benehicanl industry connmections amd long-lasting memaories
iy Shamon Smich Molnar
35 MANAGEMENT

Retail’s Seven Deadly Sins
The |.1|:|;|||.1| st of Seven Deadly Sans s more than 150K vears old, Here's an updated version for
independont lown and gurden retailers. Feeling guilty?

iy Panl Erickon
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From OFA to You

OFA Short Course —

The Business of Color
By Danny Takao, OFA President

I'd ke 1o imate you to this yeac's OFA Short Counse, Jofy 7
ta 12 in Columbus, Ohio. It's conssalened hartiowtune's premier
consantion and marketplace. | don’t thenk that's just hyperbobe
it really is THE place to be ssch year. OFA' board of direc-
tors, committess, other yoluntoers, and professonal stall have
plannad an ouwtstanding opportunity for the industry b come
together, shore weas, solve problems and get inspoed

Make the Cammitmant

H you'ss narar basin 1o tha OFA Short Course oF it been
awhili gince yo've Been thede, this i the yesr you most sttend
Waorking ON your businesd 19 st a8 ETM@Orant &t working IM
yorar bausinass. This year's OFA Shoet Courve has now learming
Frirmmuais, mems AR AKEE, MaiE anisriinrment, mor nul'.f.rnrli;lng.
an sapanded Garden Cemnter Lhal, and a T-acre axhibad aroa
with averrything yow nesd for your business

There ara noarty 130 educational ses
sionn, lours and workshope; doeens of Intor-
actve activities. and natworking evaents; and
mare than 300 companies exhibiting on the
trade show floos. If you make the mestment
ta attend Short Course, take advantage of
warything basng offered. Don't just go 1o the
trade show. Attend the outstanding educa
tiznal opportndties and partcipate in the fun

actwvities ococurring cach day, We alsa have a
fowr surprisos in store this year, whick Umane-
lgais fod evergpone to exponicnoe
CFA — The Assoclaticn of Horiculiure Prolessionals —
s a member-focused orgoniration of greenhouss Grennir,
garcen  confor Operators, norsorers,  andscapaen, Aansts
inferior plantscapors, green induatry supplees, students and
educators. The OFA Short Course i just one of the benefits
the organiration provides, bt there's na better place 1o get
inspired to achisve higher results for you and your business

Save Money — Become an OFA Member

OFA msmbern receive descounted regiatration to the Short
Ciowsrgar, As o ioarmiber, you and everyone else in your company
that atiends will automatically receive reduced rates. In fac,
tha lenwer registration fees will moee then pay for youwr annual
rll-uihhewl'-lp ki scadition to that discount, members recans
maarthly publications, access to industry inbormation and othses
immpartant Business tools. fnd by special armangement, mem-
bars of the Amerdcan Nursery B Landscape Association will
#ia recerve the member discown

DA, is prowd to weloormes bortioutiure professionals oo gha OFA,
Chigrt Course. Unfikas fos profit rade shows, OF& Shor Course
proceeds go back o the industry through programs and services
chenriboapic) 10 miakes hortoulbune: businesses, mosne sucoessful

T lmmwrn e abouwt OF& and the Short Course, visit s
olaorg. Fll see you in Jubyl

8 LAWHN & GARDEN RETAILER

TERRA NOVA'S HEIMS MAKES
APPEARANCE ON THE MARTHA
STEWART SHOW

I Hedms, Terra
Miova Murseries presideni
amel  esteemsed  borioul-
purisd, made  an expert
guest appeirance on The
Martha  Sewann  Show
Fridav, March 12, The
showw  Imchackisd  pwe Tull
segments featuring Helms
and his plant discovers
and hreeding skills,

The st segmen
inchuded  an  interview
bertween SUewart anil
during  which
Heims  discussed  pla

Heims

ciploration irips, tissuc
culture and propagation.
Ihe second segment pro-
vidded  Stewart and  her
viewers a look at Terma
Mova  Nurseries'  select
new plants for 2011, spe-
cilically, acintlos “White-
waker , ovclamen ‘Soane-
thing Magic', heuchira
‘Leorgia Peach’, timrella "Jeepers Creepers” and heucherella *Solar Power”',

You can see Heims in oaction on The Martha Stewart Show  wehsiie,
www.man hastewart.oom

May 2011

SCOTTS' LAWN FERTILIZERS TO BE
PHOSPHORUS-FREE

The Scotts Miracle-Gro Company recently lavnched new initiatives involving prroschuc

—

||1|.'||'|:.:1'E'| al.lH‘I CAEESLLITACY 1'1"."111;1'!.. 1'|ll:ll'|:"| fiy ir”llllﬂ.l' LT I:'Il_l.l,li1|| .||||I l,!lrL'q,'l'..,l'il:llI i lJ]L'
United States.

"We want 1o provide consumers with the tools they need w ereate the bown and garden they
want while also being stewards of the enviconmen,” said Jim Hagedorn, chairman and chicf
cxecutive officer. “What beiter time w announce these inidadves than on Woeld Woer Dy,
and also an the stan of anoher bwn and garden season.”

wor ey initiatives related o the nuirient content of Tawn fertilizers were announced, Firse,
b the end of 2012, |I|Iul|'l|'|l=|'l.|-'- will be removed Troan ScotsMiracle-Gro's Bovn Tertilisers,
which includes tye Tord Builder brand.

Seots has also comumitted 1o pesearels and developinent b consummer Euvn and garden care,
ATIRERC IR it i icreasing its fecus on more elficient and opimioed wavs i use dltrogen in
its Lwn Fertilizer produces through enhanced science and technobosy cffores

The compamy’s CECY also comented on Scons” pew multbvear commmibiment 1o new con-
sunmer communication, education and grassroos outreach regarding water quality and con-
servition. This commitment includes incorporating water qeealby and conservation mesaging
it ScotisMiracke-Gro's consumer advenising, dedicated webwives and other digital outreach
eeials for copsumers as well as funding for educationel cureach efforns with envirommental
paarimers and local coganicagions.

For audadivional informatbomn, visit www.scopgs.com,

www.lgrmag.com
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